Bahrain Polytechnic's Brand Guidelines

(Short version)
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The Brandmark

Primary Brandmark

The Brandmark

Our brandmark is at the centre of our
successful visual identity.

Bahrain Polytechnic consists of four
main components that represent the
educational journey, learning curve,
technical skills and the routes taken
by students. Complimented by a
dual language logotype as its main
brandmark. This device must be used
consistently and with integrity at all
times. It must not be altered in any
way whatsoever, and the guidelines
given here as to its use should be
carefully followed.
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The Brandmark

Primary Brandmark

Visual Rationale

What does it mean?

Applied Technology is the
meeting point of technical skills
and knowledge, in creating

our identity we used these
overlapping spheres and
streamlined it into semicircles
creating the shield of knowledge.

The flare reflected in the centre of
the shield showcases the vibrant

and dynamic spirit of our students.

By putting technological theories
Into practice, an environment can
be brought to life.

This environment promotes the
nurturing, empowerment, and
preparation of students for the
future.

Technology

Knowledge

Applied
Technology

Application of
knowledge and skills

W

Streamlined to indicate the progress
of the educational process
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The Brandmark

Primary Brandmark

The 3 main components of the Brandmark

1. The Path:

Indicates the routes taken by students

2. The Curve:

Indicates the learning curve.

3. The Shield:

Indicate applied Educational that offers
defence of knowledge, this symbolizes the
institution’s role in safequarding knowledge,
upholding to its promise by shielding its
community.

The outer more radiant shield projects
personal trustworthiness, Wisdom and sense
of personal achievement.
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The Brandmark

Primary Brandmark

The Brandmark

The illustration shown below is the preferred Brandmarks shown in the main
languages using all the branding colours. This style of Brandmark should be
used on all applications in the acceptable colour ways shown in this manual.

BAHRAIN POLYTECHNIC

Primary Brandmark Bilingual

The term “Brandmark’, used throughout this manual, refers to the
construction shown on these pages. It should be used in all applications of
the branding unless otherwise specified.
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The Brandmark

Primary Brandmark

The Bahrain Polytechnic Brandmark can be used in a number
of colour ways. These have been carefully considered and each
colour way is specific to certain applications.

BAHRAIN POLYTECHNIC BAHRAIN POLYTECHNIC BAHRAIN POLYTECHNIC

¥

Single colour Key-line logo White out logo
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The Brandmark

Construction of our Brandmark

The illustrations below show the construction of the brand mark from ground up.
The purpose of these diagrams is to demonstrate the main elements of the brand, how they are put
together and the way the clear zone is generated.
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The Brandmark

Distancing and sizing of our Brandmark

1

The purpose of the Bahrain Polytechnic brandmark
is to clearly brand all applications of Bahrain ) _
Polytechnic’s identity for easy recognition and o——po i el iS5 1 1 lg
identification. We've defined a clear zone that BAHRAIN POLYTECHNIC
prevents other graphic elements from interfering
with the brandmark.

X

The clear zone guidelines have been devised to make

sure that the brandmark is always placed clear of

other graphics, elements, texts and photography. It E
is important to observe these rules to ensure clear,

consistent and high quality brand communication

Clear space

The minimum distance between our Brandmark
and any other visual element in its immediate

Prrirrt 22 MM

surroundings should be equal to twice the size of the e
elements of the Brandmark Icon (X). SATAN POLYTECHNIC

Minimum Size \v

Because of reproduction quality it is recommended
that the complete Brandmark, as illustrated on
these pages, should not be reproduced less than
25mm/17mm overall width in print (illustrated
above) and 80px/55px width in digital applications.
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01.1 The Brandmark

Distancing and sizing of our Brandmark

Do not place the brandmark

on busy background images e
where it conflicts with the ; | vl i & 1 s,
image. Always adhere to our U_-'p—l—l . g

clear space principles by placing BAHRAIN POLYTECHNIC

the brandmark on a clean,
uncluttered part of an image

as shown here. This will ensure
clear visibility of the brandmark.
Use the clear zone to keep detail
well away from the brandmark.

In the illustration, the left
brandmark position is good.The
right version is not acceptable as
the Arabic and English lettering
are not clear and legible as it is
‘fighting’ with the background.
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Incorrect Usage of our Brandmark

How not to use our Brandmark
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The shape, style and proportion
of the Bahrain Polytechnic
Brandmark should be retained
at all times, so that the brand is
consistently applied.

Don't change spacing between elements

Don't change the colours of the Brandmark

Don't rotate the Brandmark

POLYTECHNIC

Don't change size of elements
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Don't rearrange colours of the Brandmark

oyl

BAHRAIN pOLYTECHNlC

Don't warp or distort the elements
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Don't stretch or extend elements
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BAHRAIN
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POLYTECHNIC

\J 4

Don't rearrange elements of the Brandmark
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Don't cartridge the Brandmark
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Brand Colour Palette

What colours to use

Primary colour palette

Primary colour palette derives from the Bahrain Polytechnic Brandmark and it is
main colour scheme for all brand elements.

White
PANTOME 295 C PANTOME 317 C White PANTOME 431 C
Print - C100 M70Y8 K54 Print — C45 MO Y11 KO Print - C45 M25 Y16 K59
Screen — R36 G56 B110 Screen — R38 G255 B245 Screen - R94 G106 B113
Hex - #002c5b Hex - 26fff5 Hex - 586775
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Typography

English Typefaces

Nunito Sans

The Nunito Sans family of typefaces are the preferred fonts to be used all copy in English.

Aa Bb Cc

Examples
Munito Sans - Light . \

g The quick brown fox jumps over the lazy dog _ |
ABCDEFGHIJKLMNOPQRSTV. .. About Bahrain Polytechnic
abcdefghijkimnopgrstuvwxyz i e il o
1723456/890] @ i 5 Op &* ” supporting economic growth and diversification.

Munito Sans - Regular : . : )

) The quick brown fox jumps over the lazy dog L Al
ABCDEFGHIJKLMNOPQRSTV... o adcress the neetfor  saled Batvain Labour force, wth the afm o
abcdefghijklmnopqrstuvwxyz il bl babll bbbl
1234567890!@#S%&*()

IR About Bahrain Polytechnic
The quick brown fox jumpsover the lazy dog Bahrain Polytechnic has been established by the Bahrain
ABCDEFGHIJKLMNOPQRSTV... sessprofribb sl Lol
abcdefghijklmnopqgrstuvwxyz
1234567890!@#5%&*() About Bahrain Polytechnic
Nunito Sans - Bold . . Bahrain Polytechnic has been established by the Bahrain
The quick brown fox jumps over the lazy dog e trfevitenlobiucsii bashelphudeaas pasleosodinies
ABCDEFGHIJKLMNOPQRSTV...
abcdefghijklmnopqrstuvwxyz
1234567890! @ # S % &* ” Leading, kerning, and tracking:
When working with typography and type layout, itis
recommended to use the default settings for the brand fonts.
LI'—H-J_!-_" ol i & 1 ]g_!
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Typography

Arabic Typefaces

Examples

ol elisidgy e

alole 8gb (o] anlall L) | 20086 jalo ,4lo pgwpe Linga (gymull elidigy) aganl gungl 88 b
dyioll Sulsgally il elisilgdl sgjig .ol 8 guslais Ul peillly gadll aes ey wlibg dlede dumy
Loy &3 leg clas] Josll gulade albll 23T af gog U3 Guiadl dojlll Wilgally &uiuhillg &igally
Iolosl )l aisldll agilslb ggly e 8381 pgly Jlac Il alle b apio 200

Ul elididg e

ol @alall i) . 200846 oo Ako pguipo igas (guaull clisidey) auaill gyl aus Cuuwli
lgiulb |J.|.5.|..|.|g.|J| agjig . J_Il.|..|| t?n L',.u::l.l:u.u.l]l coilllg gaill acs  pApe cllsg dlege dupy alole 496
Joall gulado adbll 50 i pog U3 Guiadl dojulll Dijlgally aaubillg duigally asall lagall
Iolosl ] isl4ll agilslbs goly Lle 3ja8ll agly oJlac il alle Lol Ogio sadp Loy &ulys Jleg clas]

- A BT -
gl elididgs e
il dalall uli) . 2008, j3lo ko g wiagay (guaull wlitide) auail gupaull as Cuuli
LE.I.I.Lle.I.iLLIg.I." agjig . :Jhllwgu:lnmﬂl;gu]lggnﬂlp:: Lp}md]ﬁ-g:ﬂlngﬂhup.lilﬁh dgd
Joall u-al-nﬁ-n adbll 250 ol gog .l Guball asjulll Cljlgallg aiubilly duigallg agiall s dally
ol @inldll agilslh gl e 6j2ill agly . Jlacill alle (.6 agio 2ip Loy &lja leg clas]

ol clildindgs e

wl] Aalall li) . 2008 o6 jolo SAle poups wizges (Huyaull clisiyes) auaill Gapsull auls Cuwwli
wlidiglgul 3gjig .allull (o8 juslnisul ggiillg gaill aes Ay wllig rilege Ay alole 59
bl g)iiy pi gog 3 Gaisdl Aojull Ciljlgally duiybilly duigallg dsiall Siilegall lgiilb
pgilBlb £gly e 8)aill agly JJlocill plle Wb pgis ady Las il leg ldsi Joall julngo
Aslasl L] distsil

Leading, kerning, and tracking:

When working with typography and type layout, it is recommended to use the
default settings for the brand fonts.

Din Next LT

The DIN Next LT Arabic family of typefaces are the preferred fonts to be used all copy in Ar’abm

:;.n_ll

il duo Jraall bl

'—IQQQJJJJL}-‘JL}ULPU:'JDJ:'EE'—DLQ
C<>(07Zddpuygas

ladl duos Jroall ball

boo0dd3jjuwuywppobbggw @
Ie<>(0/ZWdpugmds

ildll dlws Juoall ball
H22233)juugwppbbein g
IC<>()%dJpyggnms

il dlgs Jeooll ball
G22835)jpmip e bbeisd
It<>()Z2dJpyg9ads

DIN Mect LT Arabic - light

DIN Mext LT Arablc - Medium

DN Mext LT Arablc - Regular

[HN Mext LT Arablc - Bold
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Our Tone of voice

Our tone

Qur tone of voice defines the

way in which we write and

speak, based on the following
core elements to accurately
convey our brand personality.

Friendly and collaborative

Stimulating and positive

Innovative and futuristic

Detailed , yet uncomplicated.

Before
How to contact us.

For queries and help, you can email us on
info@polytechnic.bh or call us on the
following numbers xxxxx, XxxxXx.

4

After
(Tone of voice principles applied)

Join the conversation.
If you need help or have any questions,
we would love to hear from you.

Just email us on info@polytechnic.bh
or call 2000, xooaxx.

Before
Enrol at Bahrain Polytechnic today!

At Bahrain Polytechnic, we value every
member of our team. We are always on
the lookout for talented young Bahrainis
to join us.

Enrol today visit: polytechnic.bh.

4

After
(Tone of voice principles applied)

| et’'s connect for a successful future

Enrol at Bahrain Polytechnic and be part
of the prosperous future of Bahrain. We
are committed to prepare talented young
Bahrainis for a successful future to fulfil
their potential.

Start your journey with us by sending
your CV to careers@polytechnic.bh.

Before
Making Bahrain more technical.

We aim to make higher education more
engaging and more efficient. To that end,
we strive to be always at the forefront of
technology and innovation.

4

After
(Tone of voice principles applied)

Shaping the tech future of Bahrain.

Our goal is to make higher education
relevant,easier and inclusive. We
want to give students the ability to
innovate seamlessly, and create positive
connections.

i jal
BAHRAIN
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Our Tone of voice

Our tone

Friendly
and collaborative

Our communications are
always supportive, friendly
and welcoming.

Our tone of voice defines the way in which we write and speak, based on the following core elements to
accurately convey our brand personality.

Stimulating
and positive

We we aim to inspire our
students, faculty and
community and boost
their positivity.

lnnovative
and futuristic

Enabling our student with
enough skills to be at the
forefront of technology
and innovation.

Detailed , yet
uncomplicated.

We keep things simple and
build it around our students,
their language, their
aspirations and their needs.
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Brand Photography Style

What our brand imagery looks like

Photographic style

Bahrain Polytechnic communications will be able to build a solid connection with its
different audiences through visually powerful and stimulating photography. These
guidelines are intended to help find the right images and better understand how to
brief and take photography, no matter what the subject or requirement.

Photographic tone of voice

Bahrain Polytechnic imagery should capture and reflect a genuine and stimulating
learning environment, professional and focused students and teachers, as well as the
modern, energetic employment world.

Bahrain Polytechnicimagery:

- Focus on people (staff, students, supportive staff). Highlight their life at the
Polytechnic, their journey and achievements.
Lively and inviting (people in action, engagement at eve
Campus-focused
Applied-learning focused
Show diversity (Men and women, ladies with and without headscarves, different
ethnicities, etc...)
Modest
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